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NEW TECHNOLOGY

NEW LOYALTY PROVIDER

NEW OPPORTUNITIES



PROJECT OVERVIEW

How can we maximize

customer loyalty during this

Increase Repeat Visits

transition?

Increase Engagement
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Jake Melnick's Rewards

Your rewards

Next reward in 75 points
E—

£)100 POINTS
fazsart of your choice

| Details

{4 BIRTHDAY TREAT

Choice of A wings, appetizar, or $15 dining
rRWaErT

Toast Local App

Easy Enroliment

Automatic Point Tracking

Tiered Loyalty

Guest Segmentation

Online Ordering Integration
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Email & SMS Marketing
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Loyalty programs influence
where consumers spend and how

often they return

of consumers
belong to at least
one loyalty
program

continue doing
business because
of loyalty
programs

Loyalty members
spend up to 1.5x
more than non-

members

es: Bonds 2026 Loyalty Report, Forrester's 2024 Consumer Benchmark Survey

change spending
habits to maximize
rewards




[ | R

WHAT MARES
PEOPLE LOVAL!

D R |V E
| O "L

R0 |

- .




VWhat Leading Loyalty

\/ Personalization

\/ Status

Experiences

Easy Redemption

Exclusive Access
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Gamification



COMPETITIVE ARALYSIS
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COALS FOR NCW
LEVY PROGRAM

Create tiers with
attainable benefits

Targeted offers based on
preferences & behavior

Early access to events,
offers & reservations

Exclusive member events
& experiences

Earn points for private events &
group dining

Implement challenges to
drive engagement
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KELLY WILSON

General Manager at
Jake Melnick’s

"A reward-based program
that's going to continue to
entice people to repeatedly
eat at Jake's and having a
tiered reward system would
make the new program
successful.”
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NATALIE
MERSCH

Sr. Restaurant

ERIN VICK

Director of Marketing

Marketing Manager
“Id love to provide more

customized, tailored “I would like to see a

DAVID
MURAUSKAS

Digital Tech Strategy

“For Jake's, specifically, |

think there’s a lot to lean

into for segmentation and
for time-based
opportunities.”

offers. Or, gamify it.
How can we make it
more interesting?”

JASON
GOLDSMITH

Vice President of
Restaurants

“Making it easy is the biggest
single ask that | have...not
only making it easy to use,
but making sure that the

offer is really compelling for a

diverse group of guests.”

couple of influencers in
Chicago become our
brand ambassadors.”




RECOMMENDATION #I:

CREATE A SEAMLESS REWARDS
EXPERIENCE
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FUTURE VISTON

MENUS ~  BAR ~  PRIVATE PARTIES ~  HAPPENINGS PHOTOS ~ CONTACT
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, EAT. EARN. BECOME LEGENDARY.
WELCOME TO J AKEQ MVP Join Jake's MVPs and start earning Wing Points every time you dine
o |
POOKIC
0 - 409 POINTC =2

REDEEM REWARDS

Use your Wing Points for food,

ALCTAR HALL OF FAMC
£00 - 1499 PONTE =2 () 1500+ PONTE

drinks, and exclusive rewards.

BROWSE ALL REWARDS —> Dessert of your Choice Buffalo Cticken Dip 8 Count of Wings Smash Burger with Fries §50 Reward $80 Reward
100 Points 150 Points 200 Points 250 Points 500 Points 800 Points

See all the benefits of your — ' Complete challenges and . Get access to exclusive events,
current tier and what's ahead. L ¥ ) : - earn bonus Wing Points. : ; tastings, and VIP experiences.

@ HOW IT WORKS @ EARN POINTS ©F7 REDEEM POINTS



RECOMMENDATION 71

PERSONALIZATION & RECOCMITION




O Post-Visit Updates

O Birthday Rewards

O Milestone Rewards

O Comeback Offers

O Favorite Menu Item Offers

Thanks for stopping in, Andy!

Jake Melnick's Rewards
To You
JAIKE

£

THANKS FOR STOPPING IN, ANDY!

Here's youe viil update,
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EXCLUSIMITY & EXPERIENMCES

Priority Reservations

YOU RE INVITED. 70...
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Buffalo Mozzarella Sticks

Smokehouse Chili Cheese Fries

R Sy [ -

Exclusive Menu ltems

- -

VIP Events

Join us at Jake Melnick's for our exclusive

wirng tasting ewvent featuring 8 wing Mlavors

competing for next month's special. Earn
points just for vating on your favorite,

Let the best flavar wint

New Flavor Previews

{31Y) 2hE-04830
#1 E Suparior S¢, Chicago, IL &DEL |
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C00-1499 POINTC

Rookie benefits +

Priority reservations for gamedays
First access to tickets for Jake’s &

exclusive loyalty member events
Use points for upgrades on private

events

Vote on menu items & specials
Early access to new menu items
Exclusive monthly reward
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Visit Streaks

‘“Keep your streak alive! Visit Jake's
4 times during July and earn a free
8-count of wings with your choice
of side.”

Mystery Point Weeks

“Think today's worth double points?
Maybe. Triple? Possibly. Every day of
Mystery Point Week features a
different bonus point offer. Visit us
to find out!”

I

sSurprise Rewards

‘“Your surprise reward is waiting.
Stop by Jake's today, mention this
message, and scratch off your
surprise! One day only.”

Referral Challenges

‘““Refer friends to Jake's MVPs and earn
bonus Wing Points together!

1 friend: 25 Wing Points each

2 friends: 50 Wing Points each

3 friends: 100 Wing Points each

The bigger your group, the bigger the
bonus!”’
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Chicago food influencers:
Daniel Romeo & Chris Dolo

Chicago influencers/athletes

Monthly visits to Jake's

Showcase rewards &
experiences

Promote member events
& offers

MARKEIING THE PROGRAM

Toast Local app

Email campaigns

Social media promotions
Event announcements

Double points days

i jakemelnickscornertap

AS A JAKE’S B

jakemelnickscornartap Calling all Jake's MVPs! @ =8

Cheer on Team USA with us during today's World Cup
match and score 2x points on your purchase.

Today only. Let's go, USA! ®

JUIL 0




MARI{HING IHE PROGRAM

R

: . ..r
'-"*" ”d i."f-.- Z
o & :»

.-'--.

i
|

JAKES
MV _H D
AT JAKE MELNICK'S CORNER TAP

NEW REWARDS PROCRAM! - Distribute flyers to nearby + QR codes
- Table tents

apartments & local businesses

" . . . 0o

[=] %4 [m] . Advertise to sports leagues for Staff incentives & training

L% Scan to sign pr E:I'Id : Post_game gather|ngs C Menu & rece|Pt rem|nders
;’

revard . Industry-centric rewards « Signup rewards valid

immediately




Create an All-Encompasssing Reward Members With Deliver Personalized

Loyalty Experience Access & Experiences Rewards
Centralized loyalty hub where members Go beyond discounts by offering exclusive U her d deli :
can easily access rewards, tier status, events, priority access, member-only f?e msm Zr a]’fa to. © |vedr per;gnsgzed
personalized offers, challenges, and experiences, and perks that make loyalty orters based on favorite orders, birthdays,
member-exclusive experiences feel special milestones, visit history, and lapsed visits
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Thank You
For Listening

AND FOR THE MOST INCREDIBLE SUMMER AT LEVY!

QUESTIONS!
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